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Highlights

Well-being
✓ The average values of income, capital, and profit of the clients were 126%, 123%, and 130% 

higher compared to those of the periods before joining as clients.
✓ Clients who have been engaged with PMV YCAB for more than 2 years tend to have:

• 4% higher average profit
• 8% higher average profit per capita
• 8.24% higher proportion of savings ownership
• 5.85% higher proportion of saving bank ownership
• Higher empowerment and self-efficacy scores

Digital Literacy
✓ 98% of clients have smartphones, while 89% have used WhatsApp.

Education
✓ College participation rates among clients’ children is 28%, higher than the national average 

(19.32%).















Nevertheless, 39% of those who own 
smartphones do not have a 
dedicated one to support their 
children’s online education during the 
pandemic. In other words, the 
smartphones that they have are 
shared among other members of the 
family within the household





College participation rate among clients’ children is 28%, 







Key Takeaways

✓ Overall, there is a tendency that becoming YCAB clients have positive 
impact on welfare.

✓ Clients with longer engagement with YCAB tends to be superior in terms 
of profit, savings, and self-efficacy.

✓ Clients are promising to get bank loan
✓ College participation rate among clients’ children is higher than the 

national average
✓ Smartphone ownership and usage are relatively high, but some still 

share their smartphones with other household members.
✓ The use of social media is relatively high, but majority still used it for 

personal enjoyment and not for commercial purposes to support their 
businesses.
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